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Research Agenda for Focus
Area

The current context indicates that there is a growing need for responsible
leadership, sustainable development and social entrepreneurship. Emerging
and developing countries faces some unique challenges which contributed to
some additional responsibility for business schools working in these contexts. In
the era of growing multi-polarity and complexity, it becomes important to
understand these challenges in order to find some unique solutions suitable for
the emerging market environment.
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Potential research projects/topics/titles

Focus areas are crystallised in:
e Exploration of role of business schools in sustainable development.
e  Exploration of challenges for Business schools in emerging markets.
e  Examination of practices of business schools in emerging markets.




